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Dr. Urmila Goel

• researcher in social and cultural
anthropology

• at the Europa-Universität Viadrina, 
Frankfurt/Oder, Germany

• Ph.D. in Economics
• M.A. South Asian Area Studies, SOAS
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Research project

• „The virtual second generation“
• field research: www.theinder.net
• funded by Volkswagenstiftung
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Summer 2000 in Germany
• politics:

– discussion about
„Green Card“ for IT 
specialists

– campaign „Kinder statt 
Inder“

• internet: 
– courses in school and 

universities
– young men

experimenting with
technology
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theinder.net goes online

• 3 young, male 
students of Indian 
origin

• exchange emails and 
cartoons

• have private websites
• decide to link them
• start theinder.net
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Development of theinder.net
• advertisement among acquaintances
• new editors join

• presentation at networking seminar in Nov. 2000
– expanding editorial team, more users, new contacts

• adding new features
– content and technology

• organising offline activities
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Users of theinder.net

• server problems in summer 2002
• forum usage increases in beginning 2005
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Elements of theinder.net

• editorial content: 
– articles
– list of events and 

reports
– services

• interactive:
– forum
– chat
– guest book (closed)
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„Indians“ in Germany

• migration history:
– before 1945: freedom

figthers and students
– 1950s and 1960s: 

single male students
– 1960s and 1970s: 

Malayali nurses in 
groups

– 1980s: Punjabi asylum
seekers

– 2000s: „IT-Indians“

• Statistics:
– ca. 43,000 Indian citizens
– ca. 17,500 PIO card

holders
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Second generation Indians

• definition derived from field observation:
– at least one parent from South Asia
– no own decision to migrate from South Asia
– socialised in Germany

• includes:
– children from bi-national parents
– adopted Indians
– of Pakistani, Bangladeshi, Sri Lankan origin
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Particularities of second generation
Indians in Germany

• from economically and socially well 
established families

• high level of education
• scattered throughout Germany
• little ethnic infrastructure
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Spaces of the second generation
• within the spaces of the

parents:
– seminars, journals, 

societies
• self-organised:

– seminars since the
middle of the 1990s

– parties since the late
1990s

– internet portals since
2000 



© Urmila Goel, www.urmila.de, March 2005

Field research

• more than 60 
narrative interviews
– with editors, users, 

non-users, community
activists, journalists, ...

• observation of portal
– in particular forum

• questions in forum



© Urmila Goel, www.urmila.de, March 2005

What is special about theinder.net?

• „es ist das erste Indienportal 
hier in Deutschland halt, für den 
deutschsprachigen Raum“

• from interview with party 
organiser, April 2004

„the first Indian 
portal in Germany“
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Unique in Germany

• statements from interviews:
– no comparable internet portal
– in German language
– offering broad range of information
– and means of interaction
– proffesional appearance
– from second generation for second 

generation
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Familiarity

• theinder.net provides
• an own space on own

terms, in the own
language

• dealing with issues of 
interest

• for „Andere Deutsche“ 
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„Andere Deutsche“

• Paul Mecheril (1997):
• people who have been socialised mainly in 

Germany
• and have experienced that they do not

conform to the image of the „standard
German“

• due to social and bodily attributes
• as their ancestors are supposed to come 

from a different culture
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Experience of „Andere Deutsche“

• doubly different
– from host society
– from parents

• experience familiarity
with others like
themselves

• need for own spaces
on their own terms
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Spaces in Germany
• hardly physical spaces as

– geographically scattered
– no organised Indian 

community
• internet provides virtual

space to
– get to know others
– learn about acitivities
– discuss with others
– network

• virtual and physical
spaces develop together
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Thank you!

More information on www.urmila.de


